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Introduction:

A live discipline, commerce education is entirely distinct from
other fields. As a result, it has to charter new routes to meet the needs
of the country. There is a larger need for quality development of
commerce education in Indian universities to support the nation's
economic development and to satisfy the society's expanding needs.
However, the education that has been provided in the guise of
commerce has simply been liberal and generic. Is that what commerce
education aims to accomplish? We are unable to meet the needs of any
individual while trying to please everyone. A structured system for the
exchange of goods among participants in the industrial world is known
as commerce.

In today's societies, commerce is the social institution that is
most powerful and influential. It is a social organisation that offers
products and services. Commerce is run for profit, which means that
people who use the system find it advantageous to pay a fee to have
others produce items and provide services for them. Commerce is
privately owned by individuals, groups of individuals, the government,
or a combination of the three. It competes with other commercial units
to produce goods and provide services of the highest quality, at the
lowest prices, and in the shortest amount of time. In this chapter we are
going to study role of research in commerce education in relation with
business research.

Importance of Commerce:

The importance of trade and commerce is mentioned in:
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Commerce aims to meet growing human needs: Human desires
are endless. They are divided into “basic needs” and “secondary
needs”. Trade enabled the distribution and transportation of goods
from one part of the world to another.

Trade helps improve our standard of living: Standard of living
refers to the quality of life enjoyed by members of society. When
people consume more products, their standard of living improves.
Commerce helps us get what we want at the right time, in the right
place, at the right price, thereby improving our standard of living.
Trade connects producers and consumers: Production is
intended for final consumption. Trade enables producers and
consumers to connect through retailers, wholesalers and trade aid.
Market research provides manufacturers with regular information
about consumer likes and dislikes. In this way, trade establishes
and links points of contact between centers of production and
consumption.

Trade creates employment opportunities: Growth in trade,
industry and commerce leads to growth in commercial institutions
such as banking, transportation, warehousing and advertising.
These institutions need people to do their jobs. Increased
production leads to increased demand, which in turn leads to
improved employment opportunities.

Trade increases national income and wealth: As production
increases, so does national income. In developed countries,
combined income from manufacturing and trade accounts for
nearly 80% of her gross national income. Foreign currency can
also be earned through tariffs imposed on exports and imports.
Trade contributes to increased trade aid: As trade and
commerce grow, the need to expand and modernize trade aid
increases. Trade aids such as banking, telecommunications,
advertising and public relations, transportation and insurance are
being expanded and modernized for smooth trade processing.
Trade contributes to the growth of industrial development:
Commerce ensures the smooth circulation of goods and services

ISBN : 978-81-962340-3-4 63



Multidisciplinary Research Approaches in Social Science, Vol-II

provided by industry. Without trade, industry would find it
difficult to keep pace with production.

» Trade facilitates international trade: Through trade, we can
ensure fair and equitable distribution of goods around the world.

= Trade benefits developing countries: Developing countries can
import skilled labor and technical know-how from developed
countries.

Objective of Research in Commerce:

1. Enable learners to analyze the nature and scope of contemporary
business education.

2. Be able to understand the purpose and goals of commercial
education.

3. Make students aware of contemporary trends in business education

4. Inform students about current trends in business curriculum
development at the high school level.

5. Exposing students to various models, strategies, methods and
techniques in trading classes.

6. Evaluate the essential skills and responsibilities of a competent
trade educator.

7. Understand the importance of following principles and approaches
in education.

8. Develop insights into contemporary student assessment and
assessment practices.

9. To enable analysis of the role of IT in commercial training.

10.Developing research perspectives for field teacher candidates trade

Role of Research in Commerce:

Research in Commerce carries a great value as its importance
lies in every aspect of business. Let's look at the business research part
of the business. The most important role of business research is to
support all business decisions, from product innovation to marketing
and advertising planning. Business research also helps predict the
business in terms of competition and other types of issues.
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Another important area where this plays a bigger role is
ensuring consumer satisfaction by providing the ability to conduct
surveys and highlighting where surveys can effectively serve target
audiences. That's it. Business research can also help your business be
more cost-effective as it allows you to reduce costs and invest more in
profitable areas when needed.

Need and Importance of Research in Commerce (Research in
Business):

No matter what career field you are in or how high your
position is, there is always something to learn. The same applies to our
personal life. No matter how experienced you are, no matter how
diverse your social circle is, there are things you don't know. Research
reveals the unknown, allows us to explore the world from different
perspectives, and fosters deeper understanding. In some fields, research
is an integral part of success. It may not be strictly necessary, but it has
many advantages. Here are the reasons why research is important.

1. Research expands the knowledge base: The most obvious reason
to study is to learn more. There is always something to learn about
the subject, even if you already know it. If not, you can do some
research based on your personal experience on the topic. The
research process opens up new opportunities for learning and
growth.

2. Research will keep you up to date: You can find the latest
information available by researching. In certain fields, especially
science, there is always new information and discoveries. Staying
up-to-date will help you avoid falling behind or sharing
information that is inaccurate or doesn't give you the full picture.
With up-to-date information, you'll be ready to talk about topics
and talk about ideas.

3. Research helps you know what you're working on Competition
exists in business. Researching your competitors and their efforts
can help you plan and strategize. You can find what makes you
special. In other types of research, such as medicine, research helps
identify diseases, classify symptoms, and find ways to deal with
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them. Even if the "enemy" is not a real person or competitor, there
will always be some adversarial force or problem that can be
addressed through research.

4. Research Increases Credibility: People will take you more
seriously when they know you are informed. Research provides a
solid foundation for building ideas and opinions. You can
confidently say what you think is right. Once you've completed
your research, it's much harder for someone to poke holes in your
statement. Research should focus on the best sources of
information. If your "research™ consists of non-expert opinions, the
research is not very reliable. But if your research is good, people
are more likely to take notice.

5. Research helps narrow the scope : If you are new to a topic, you
may not know exactly where to start. In most cases, the amount of
work ahead is enormous. Whether you're writing a thesis or
developing a business plan, at some point it's important to narrow
the scope. Research helps identify the most unique or important
topics. You can choose the topic that best fits your project and its
goals.

6. Research teaches us to make better decisions: If you do a lot of
research, you will be able to distinguish between low-quality
information and high-quality information. The more research you
do on a topic, the better you'll be able to determine what's right and
what's wrong. It also allows us to better spot gray areas where
information is technically correct but is used to draw questionable
conclusions.

7. Research gives us new ideas: You may already have opinions and
ideas about the topic when you start your research. The more you
research, the more perspectives you will find. This allows you to
come up with new ideas or explore your own ideas further. You
might change your mind about something, or at least find a way to
position your idea as the best one.

8. Research helps solve problems: Whether the problem is personal
or professional, seeking help outside of yourself can help.
Depending on what the problem is, you can focus your research on
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what others have done before. More information may be needed to
make well-informed attack plans and decisions. Knowing you've
gathered the right information gives you more confidence in your
solution.

Process of Research in Commerce or Business:

Company surveys can be comprehensive and detailed
according to the company's wishes. Companies conduct research with
specific goals and hypotheses to identify challenges, opportunities,
trends, and who can make the most of them.

Below is a step-by-step guide on how to conduct company research.

= |dentify opportunities or problems; To begin your investigation,
you must first identify the problem or opportunity you want to take
advantage of. This could be a general trend or a common problem
faced by companies and could serve as a starting point for the
research process.

= Determine and plan your study design: The next step in the
business research process is choosing the right research design that
fits your research goals and overall plan. Quantitative and
gualitative studies are the most common research designs.

» Definition of research method: The study design is closely
related to the study method as both qualitative and quantitative
study designs use different data collection and analysis methods.
Therefore, once we have determined the optimal study design, we
can choose the most suitable research method based on the plan,
type of data collection, goals, associated costs, and other
influencing criteria.

= We collect data: The next stage in the business research process
is collecting and synthesizing data using research techniques and
methodologies.

» Evaluate data analysis: After all the necessary data have been
collected, all observations and results are put together in a data
analysis. Communicate results:
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» The final stage: The final stage of this approach is the presentation
of the business research report. Upper management is working on
the best tactics and strategies for seizing opportunities and dealing

with problems.

Techniques of Research in Commerce:

Business or Commerce research is a step in the process of
gathering business information. It is often done to determine whether a
company can succeed in a new market, better understand its

competitors, or choose a marketing strategy for its products.

This research can be conducted using either qualitative or

guantitative research methods.

1. Quantitative research It involves using a variety of communication

tools to ask open-ended questions to an audience to understand
why scholars believe certain ideas. Understanding consumer
intentions, attitudes and beliefs is critical to predicting consumer
behavior and reactions. Furthermore, qualitative management aims
to gain a deeper understanding of the research topic. Qualitative
research also brings the consumer's perspective closer to the
researcher's, allowing them to understand and recognize the
convergence of market and company concepts.

. Interview Interviews and surveys are similar in nature. The main
difference is that respondents can ask questions in interviews, but
not in surveys. Interviewing helps you get a person's overall
perspective on the investigation.

. Case Study: One of the most influential elements of company
research is case studies. Most businesses also use it as marketing
content to attract new customers. Case studies are conducted to
measure customer satisfaction, document problems encountered,
and provide product solutions for the organization. These
conclusions highlight the benefits consumers have when choosing
their own business. This type of research is widely used in various
fields such as education, social sciences, etc. The company
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provides case studies to prospective clients to demonstrate their
skills, and research is essential in the corporate sector.

. Focus Group: A focus group is a group of people specially selected
to learn more about their thoughts and actions. Generally, small
groups are selected to discuss specific products and services,
taking into account the specifics of the target audience. This
approach leverages informal communication while allowing
researchers to obtain a larger sample size than interviews or case
studies. You can now send online surveys to focus groups to
collect data and answer the "why, what, how" questions. Such
strategies are very important for testing new concepts and items
before they hit the market.

. Ethnography: Research is an ethnographic understanding of the
individual. You need to understand your consumer or target
audience to identify trends, issues, etc. Ethnography is the branch
of anthropology that studies the aspects and characteristics that
make us human.

. Website visitor profiling: This is an online survey that allows you
to target and target your visitors, collect feedback and evaluate
your consumer's online experience. This allows you to understand
visitor objectives, paths of action, and overall website satisfaction.
. Content analysis: Determining personal, group, or organizational
goals, priorities, or communication patterns. It helps describes how
people react to news in terms of attitudes and behavior.
Determining the psychological or emotional state of an individual
or group. Distinguishing international differences in
communication content. The pattern of communication content
should be revealed. Test and improve interventions and
investigations before initiating them. Analyze focus group
interviews and open-ended questions to supplement the
guantitative data.

Conclusion:

Research in Commerce allows businesses to better understand

their target customer's preferences, buying patterns, pain concerns and

ISBN : 978-81-962340-3-4 69



Multidisciplinary Research Approaches in Social Science, Vol-II

demographics. It also enables companies to comprehensively
understand their target markets, trends and market demands.

By examining consumer buying habits, their preferences,
market trends and needs through research in business and commerce,
the chances of formulating the best possible plans and strategies for
business goes high the business research is also relevant to identify
areas where cost cutting can be better implemented to attract more
consumers and increase revenue. Businesses can continue to evolve in
response to consumer tastes and interests while maintaining its brand.
Business research also acts as a catalyst, helping businesses to succeed
in the market by taking advantage of every available opportunity and
listening to consumer needs and preferences. Trade education was
introduced in India in 1886, around 120 years ago. Since then, it has
experienced remarkable growth. Therefore, there is a need to make
commercial degree courses as well as research and job-oriented courses
more meaningful and targeted.
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